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By WFSC President Greg S. Schmidt 

Benefits of Your WFSC 
Membership 

With the 
annual WFSC 

convention 
and exhibition 
at hand, I felt 
it timely to 
address an 
issue close to 
all of us. That 
issue being 
the Wisconsin 

Federation of Stamp Clubs and the 
benefits it offers to its members. 

The most visible benefit of member
ship is what you are reading right now. 
The newsletter provides you with a 
wide range of information, from im
portant announcements, news of clubs 
throughout the state, a junior and an 
editorial column (an arena to air issues 
that you or your club might have), 
stamp collecting articles, and most 
important to exhibition visitors and 
clubs hosting shows, a show calendar. 

The annual convention and exhibi
tion, while hosted by a member 
club(s), is guided quietly behind the 
scenes through the hands of the Com
mittee on Exhibitions and other experi
enced members of the Federation. This 
includes the Judging Committee, 
which is always working at refining 
and updating existing judging criteria 
and judging sheets for adult and youth 
exhibits, as well as pioneering new 
areas of exhibiting criteria, such as 
"philatelic artwork." The WFSC also 
helps by providing free WISCOPEX 

publicity in its newsletter and by 

providing the Champion of Champions 
award. Finally, as related to exhibi
tions, the Federation has made avail
able to each member club a working 
manual for show committees, known 
as the "Blue Book," which covers all 
aspects of sponsoring a show, from 
when to get started to the awards 
banquet, and everything in between. 

The Federation offers a link to its 
member clubs through the regional 
vice president's program. If you wish 
to discuss important issues affecting 
your club and/or the Federation, or if 
you know of a group that might be 
interested in becoming a Federation 
club, please contact the regional VP in 
your area or the WFSC Central Office. 
Also if you or any member of your 
club are interested in serving as an 
officer or committee member, simply 
contact any of the officers listed on the 
inside page of this newsletter. 

The Publicity and Public Relations 
Committee is involved in exposing the 
non-collecting public to the virtues of 
philately. It additionally promotes 
organized philately and the WFSC by 
issuing press releases and attending 
various events and distributing your 
local club information around the state. 

As you can see, when compared to 
any other philatelic organization, the 
80¢ in dues that you pay per year for 
Federation membership has to be the 
best bargain in organized philately 
today. The WFSC offers you so many 

(continued on p. 3) 
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WFSC Announcements 
MANY THANKS TO MILCOPEX 
Thank you to the Milwaukee Philatelic Society and MILCOPEX '94 Committee 
for providing the WFSC with society table space for the full three days of the 
show. The WFSC Publicity and Public Reiations Committee found it to be a 
most productive weekend. We touched base with 28 of our 32 member clubs 
and, as always, it was an enjoyable experience. 

The table also gave us the opportunity to distribute many show and event 
fliers for our clubs. This year, we additionally directed an exceptional number 
of beginning and lone collectors to Wisconsin clubs within their areas. Fifty 
copies of our flier that includes the dates, times, and locations of all our mem
ber club meetings were given to show visitors. At least 40 of the recipients 
expressed a specific interest in attending a local stamp club meeting. 

We appreciate the MPS ' s hospitality and the chance to provide this extra 
service to our member clubs. 

CURRENT CLUB PUBLICITY WANTED 
The WFSC is always anxious to promote its member clubs. To do this, how
ever, we need your publicity fliers and up-to-date information. Please keep us 
.supplied with such materials and especially when it comes to events like 
MILCOPEX and WISCOPEX. Anyone from your club can simply drop off the 
information at the WFSC society table. 

Regarding show fliers, we noted at MILCOPEX that even though your club 
had placed a supply at the registration table, many people missed them at that 
location. It's advantageous to ensure that the WFSC table has these fliers, too. 

1994-95 SHOW/BOURSEIMEETING INFO FLIER 
This most popular comprehensive document will be updated and sent to all 
member clubs with the September issue of Across the Fence Post. Fliers are 
for distribution to your membership and to visitors at your upcoming events. If 
you want your show/bourse to appear on the list covering events thru the 
summer of 1995, send details by no later than August 15, 1994, to: Karen 
Weigt, 4184 Rose Ct., Middleton, WI 53562-4339 - phone (608) 836-1509. 
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SUMMER ATFP PUBLICATION SCHEDULE 
May-June 

July-August (deadlines: advertising June 1, editorial June 5) 
return to monthly issues in September 

ACROSS THE FENCE POST is the official publication of the Wisconsin 
Federation of Stamp Clubs, Inc., a 501 (c)3 non-profit organization. ATFP is 
issued 1 O times a year. Material not carrying an individual copyright notice 
may be reproduced only by not-for-profit organizations, provided the 
author(s) and publication receive credit for any reprinted material. Unless 
explicitly stated by an officer in conjunction with official WFSC business, 
opinions expressed by individual authors are not necessarily endorsed by 
the WFSC. 

Submission deadlines are for the month preceding month of 
publication as follows: advertising-1 st of the month; editorial mat
ter-5th of the month. Send editorial matter and stamp show calendar and 
cover listings to: Karen Weigt, Interim Editor, Across the Fence Post, 4184 
Rose Ct., Middleton, WI 53562 - phone (608) 836-1509. Send ads to: Ron 
Hayes, Advertising Manager, Across the Fence Post, 2641 20th Ave., 
Monroe, WI 53566 - phone (608) 325-4929. Display advertising rates and 
sizes listed on p. 12. 
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av Interim Editor Karen wem 

Editor's 
Comments 

Hallelujah! At last some feedback 
about the newsletter. Although I've yet 
to receive anything in the form of a 
"Letter to the Editor," while at 
MILCOPEX, many came forth with 
verbal comments. 

The overwhelming opinion is in 
favor of our efforts with the new style. 
A few, however, feel it is "too profes
sional." Recognizing the comment to 
be sincere, I've done a lot of thinking 
about what is meant by "too profes
sional" - formal? impersonal? preten
tious? Is it something related to the 
image projected by a computer-pro
.duced publication and our modem-day 
tools for efficiency? Your thoughts on 
the matter ... 

Throughout the summ~r, the News
letter Committee will be working on 
more diversity of content I recently 
acquired a copy of Numismatists of 
Wisconsin News. Ironically, the issue 
lists results of their latest newsletter 
content survey that generated 52 re
sponses! A large percentage requested 
a "Q and A" column, collector profiles, 
club and state-related news, and more 
articles on numismatic varieties. 

If we can draw a parallel with this 
survey, ATFP (at least for this issue) is 
on the right track. For varieties, we're 
fortunate to have Dan Undersander 
back with a feature article, this time on 
modem United States stamps. We 
additionally cover two stories of Wis
consin collectors who made it into the 
public press. We obviously can't 
monitor every local newspaper 
throughout the state, so we're counting 
on you to report such news to us. Just 
clip the article and send it to the ATFP 
editor. 

Ultimately, the Newsletter Commit
tee will give utmost consideration to 
the numismatic survey. As always, 
though, we welcome our own readers• 
suggestions and all contributions. 

Our next issue will focus on events 
of WISCOPEX •'94. In the meantime, 
best wishes for a great swnmer! ■ 

President's Message 
( continued from p. I) 

benefits: a newsletter to educate, 
inform, and to help keep you in touch 
with others throughout the state; an 
annual convention and exhibition to 
renew or make new philatelic contacts 
and learn about the Federation and 
exhibiting; a collective forum for 
promoting youth philately; and officers 

and committees, who are working hard 
to constantly offer new services and 
benefits for all Federation members. 

Finally, I challenge each of you to 
contribute something to your Federa
tion, for without quality input, the 
output will suffer in the long run. 

Thank you. ■ 

Ron Hayes Dubbed "Philately 
Phanatic" 
A front-page article about Ron Hayes' 
passion for stamp collecting appeared 
in the April 4, 1994, edition of The 
Monroe Evening Times. Hayes, of 
Monroe, WI, is the WFSC's SW Re
gional VP. He also holds the position 
of advertising manager for Across the 
Fence Post. 

The article recounts how Ron be
came interested in the hobby as a child, 
mowing lawns to buy stamps from 
mail-order companies. It describes 
Ron's current specialized interest in 
used plate number coils and how he 
now acquires the majority of items for 
his collection - from business enve
lopes and discarded junk mail. 

The Times reporter also chose to 
focus on Ron's success in exhibiting 
his PNC collection, even though it 
shows only canceled stamps. Ron is 
quoted as saying that he likes the study 
of stamp production, rates and usages 
versus the pretty pictures. In effect, 
Ron's exhibit proves that modem junk 
mail stamps present a challenge and 
are becoming noticed. 

[Editor's note: Knowing Ron, 
"discarded junk mail" translates to 
Dumpster diving, of which Ron is an 
expert Wisely, perhaps, Ron refrained 
from revealing this aspect of stamp 
collecting to the reporter. "Philately 
Phanatic" says enough!] 

Times photo of Ron Hayes by reporter James C. Culver, who captioned it 
"Philately Phanatic" 
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Bv WFSC Secy, Karen WeiQt 
4184 Rose Ct., Middleton, WI 53562 

Happy anniversary, Waukesha 
County Philatelic Society! 1994 
marks the 25th year since this ener
getic group was founded, and they're 
not about to let it pass without a proper 
observance. 

Earlier this year they formed an 
anniversary celebration committee, 
with ambitious plans to contact all 
accessible former members for a 
reunion banquet. They're planning an 
additional informal celebration at one 
of their club meetings. 

Is it worth all the effort? You bet it 
1.s. Milestone celebrations offer an 
opportunity to deviate from the rou
tine, pull together, and reflect on past 
achievements and gratification of 
association. As philatelists, we well 
understand the meaning of commemo
rative stamp issues and events - to re
instill the merit of the activity or 
depicted stamp subject. It's only logi
cal that taking time-out to observe a 
significant club anniversary will reap 
the same positive result, i.e., to rein
force the value of the group's original 
purpose for organizing. The bonus is 
increased self-worth, strength and 
confidence for future endeavors. 

The WCPS is also taking this oppor
tunity to promote itself throughout the 
public and other stamp collecting 
communities. By affixing an 
extremely striking 
dark blue 

and silver 
foil anniversary seal to all their 1994 
mailing envelopes, those who handle. 
and receive their correspondence can't 
help but notice the club's 25 years of 
pride and success. They purchased the 
seals from a company that specializes 
4 . 

in such items: Castle Island Press, 2049 
Ridge Rd., P.O. Box I 130, Home
wood, IL 60430. Cost is approximately 
$ 100 for 1,000 seals. 

May all of our clubs ~ave an infinite 
number of anniversaries to celebrate in 
the years to come. 

What others are doing 

The severe weather of winter 1994 
prompted the Northwoods Philatelic 
Society (Iron Mountain, MI) to adopt 
an official snow-day policy: If the 
local township schools close classes for 
the day of the stamp club meeting, the 
meeting will be postponed for exactly 
one week. If inclement weather on that 
subsequent meeting night causes 
schools to be closed again, the monthly 
meeting will be canceled. 

The Central Wisconsin Stamp 
Club (Wisconsin Rapids and Stevens 
Point) uses the telephone in chain
letter style to get the word out about 
meeting cancellations. One person 
relates ·the message to three members. 
Each of those three call three more, 
and it isn't long before the entire 
membership knows the status of the 
meeting. 

Northwestern Mutual Stamp Club 
(Milwaukee) 1994 officers are: Pres. 
Paul Zientek, VP Bill Carter, Secy.
Treas. Don Hoglund, and Librarian 
Don Arndt. Their June meeting will 
feature an evening tour of Milwaukee's 
Main Post Office. 

In February, 35 youngsters attended 
the children's stamp symposium spon
sored by the Wauwatosa Philatelic 
Society. Led by five teams of two WPS 
members each, youths received first
hand knowledge of (1) how to soak and 
dry stamps and read watermarks, (2) 
topical collecting and FDCs, (3) how to 
identify stamps around the world, (4) 
albums - how to mount stamps and 
cachets, and (5) how to identify fluo
rescent stamps with a black light. All 

youth participants also received a 
welcome packet and door prizes. 

Special auctions were blooming this 
spring. The Wauwatosa Philatelic 
Society held its third annual public 
auction on April 23rd. This year, the 
Waukesha County Philatelic Society 
made an effort to invite visitors to the 
club's spring auction held in March. 
The Outagamie Philatelic Society 
(Appleton) urged an early spring 
cleaning in search of lots for their 
March 17th membership auction. 

Banquets were foremost on club 
agendas this spring, too. In April, the 
Milwaukee Philatelic Society held its 
annual Good Fellowship Dinner and 
Auction. Both the Outagamie Phila
telic Society (Appleton) and the 
Kenosha Stamp and Cover Club 
scheduled May banquets. Kenosha's 
Stamp Show '94 exhibit awards and 
the Jack Larsen Memorial Award for 
1993 member of the year were pre
sented at the KSCC affair. 

The February 1994 issue of Badger 
Postal History, newsletter of the Wis
consin Postal History Society, in
cludes an interesting list of all known 
variations of Wisconsin ink-jet cancels 
used up to January 1994. The list notes 
that the Madison Post Office was the 
first in the state to use ink-jet cancels, 
beginning near the end of January 
1992. 

The same newsletter_ reports that the 
State Historical Society of Wisconsin 
has put together a special exhibit titled 
"Mail Order in Rural Wisconsin 1872-
1930." It traces the origins of mail~ 
order retailing in the agrarian unrest of 
the 1870s, follows its expansion with 
railroads and Rural Free Delivery, and 
discusses its impact on rural Wiscon
sinites. Several WPHS members pro
vided information .for the exhibit, 
which is on display until May 29, 
1994, at the State Historical Museum 
in Madison. 

A mail auction of Wisconsin covers 
will be published in the May issue of 
Badger Postal History. 

For more information about the 
WPHS, its newsletter and membership, 
write to: Frank Moertl, Secy.-Treas., 
WPHS, N95 W32259 County Line Rd., 

Hartland, WI 53029. ■ 



Bv Mike Bedard. Ottawa, 
Ontario, Canada 
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Beaver Basics, Part I 

Our Canadian friend, Mike Bedard, re
turns with a more in-depth three-part · 
series of the beaver. His "Introduction to 
Beavers in PhilalelyH appeared in the 
March 1994 issue of ATFP. Mike welcomes 
all correspondence relal_ed to beavers, 
philalely, and comments about his artic/.es. 
Write to him at: P.O. Box 8149, Sta1ion T, 
.Ottawa, Ontario, KJG 3H6, Canada. 

North American beavers, or Castor 
canadensis, as many call them, are a 
far cry from the ones that lived some 
200 million years ago. Prehistoric 
beavers, Castoroides ohioensis, were 
giants by today's standards. Roughly 
12 feet long and weighing 440 pounds 
or more, they would be most impres
sive. 

Our modern mature beavers are 
nevertheless some of the largest ro
dents in the world. averaging 40 to 50 
pounds, although I have seen some go 
as high as 60 and 70 pounds. To my 
knowledge, the largest modem-day 
beaver ever caught was in fact taken in 
Wisconsin - it tipped the scales at 
110 pounds. 

Contrary to its predecessors, our 
modem-day beavers build dams to 
slow the flow of water and raise water 
levels, thereby creating new habitats 
from the ponds so necessary for their 
survival. It is suggested that early 
beavers were supposedly unable to 
build dams and pref erred lakes and 
large ponds bordering on swamps. 

Our beaver's tail is also different 
and certainly very distinct. See France 
(Figure 1) and Poland (Figure 2). It has 
a large, paddie-shaped and scaly tail, 
which makes it readily identifiable. 

Researchers have deducted that early 
beavers had a round, muskrat-like tail, 
probably not used to give warning 
signals as our modem friends tend to 
do when they slap the water with their 
tails, creating a loud noise that is easily 
heard by other beavers in the colony. I 
sometimes wonder . . . if Castor 
weighed around 400 pounds, would he 
need to give warning signals? 

I have to admit that I find our North 
American beaver beautiful. Take a 

Fig. 1 - France, 
Scott #2263 

.. 
!J~C■slottiberL. 

Fig. 2 - Poland, Scott 
#2653 

look at Figure 3, Mongolia's issue of 
December 10, 1989 - a really horrible 
looking creature, I'm sure you will 
agree. This animal, Castor fiber 
birulai, is probably a descendant of the 
prehistoric Eurasian beaver 
Trongontherium, same being not much 
bigger then a modem beaver, accord
ing to researcher C. R. Harrington. Our 
beavers are much nicer, don' t you 
think? . 

Present-day European beavers, 
Castor fiber, are also much "lazier," if 
I can be forgiven for using such a 
word. Nevertheless, they do hang 
around rivers with stable water levels. 
Ha! Probably so they won't have to 

build dams. They also dig passageways 
and burrows in river banks. Ha again! 
Probably so they won't have to build 
lodges. They might go the way of the 
dinosaurs, too. 

And speaking of dinosaurs, perhaps 
it's time for our postal authorities to 
think Of some good prehistoric beaver 
stamps; to complete my collection, of 
course. 1be only dinosaur stamp that 
might be useful for my current presen
tation is Cuba's issue of September 15, 

Fig. 3-Mongolia, Scott #J7f,(), Castor 
fiber birulai, probably descendant of 

prehistoric Eurasian beaver 

Fig . 4- Cuba, Scott #2546, 
Megalocnus rodens, prehis-

toric beaver 

1982, Mega/ocnus rodens (Figure 4). I 
don ' t have much information on this 
animal so I am not certain of its value. 
Perhaps you readers can help me out 
on this. 

Our very gentle, virtually defense
less animal is one who mates for life, 
which can be anywhere from 5 to 12 
years, depending on conditions in the 
wild. Females give birth in April or 
May (springtime), to litters averaging 
about four kits. Newborns weigh in at 
about one pound and are approxi
mately 12 inches long. This, after a 
gestation period of roughly 100 days 

(continued on p. 8) 

5 



6 

By Dan Undersander, Badger Stamp Club 

Varieties of Modern 
United States Stanips 
TL.e Com.m.em.orative, Special, and Airm.ail Issues 

When we think of stamp varieties, 
the Washington-Franklin heads and 
earlier banknote issues come to mind 
with their many paper, printing, and 
perforation types. These varieties 
occurred because of experimentation 
by the printer, changes in printing 
methods (e.g., switch from flat plate 
to rotary printing), and variations 
tolerated by the Post Office Depart
ment (after July 1, 1971, U.S. Postal 
Service). These experimentations 
and changes did not end with the 
Washington-Franklins but continue 
through to today as Ken Lawrence 
well summarized for the Liberty 
Series in the February 1994 issue of 
The American Philatelist. 

The purpose of this article is to 
summarize some of the varieties that 
occur on United States commemora
tive and airmail stamps issued since 
the early 1950s. I will discuss only 
varieties issued knowingly (or at 
least within specifications) by postal 
officials. This can be an exciting 
collecting area because the varieties 
are difficult to find but, with one or 
two exceptions, when located are not 
recognized or sold at a premium by 
most dealers. 

Wet and dry printings 

The first varieties of mention are 
the airmails, Scott Nos. C34, C35, 
C36, C39, and C39a, which were 
printed on both the Stickney press by 
the wet method and on the Huck 
press by the dry-printing method. 

The wet-printing method involved 
wetting the paper to absorb ink, 
applying the ink and then drying the 
printed stamps. Such stamps have 
images that are more diffuse than the 
dry-printed stamps-(Figure 1 ). 

Dry-printed stamps are on whiter, 
thicker paper and have cleaner 
unprinted areas, glossier and smoother 
surfaces, and sharper, clearer impres
sions (Figure 2). Dry-printed stamps 
also have less yellow gum color. 

Both wet and dry printings are now 
recognized by Scott as separate variet
ies. 

Tagging varieties 

In the early 1960s the Post Office 
Department began experimenting with 
phosphorescent tagging on stamps to 
help the canceler locate the stamp on 
the envelope. Airmail stamps were 
coated with material that glowed red 
under ultraviolet light, while com
memorative and definitive issues were 
coated with material that glowed 
green. This enabled the sorter/canceler 
to automatically sort airmail from 
regular first-class mail. The first sorter/ 
canceler was installed at Dayton, Ohio, 
and limited quantities of definitive, 
airmail and commemorative stamps 
were tagged for distribution in this 
region. 

The first stamp re-issued with 
phosphorescent tagging was the 8¢ Jet 
Airliner over Capitol. In addition to 
some regular issues, 0.5 to 1 percent of 
the total press run for the Christmas 
issues of 1963, 1964 and 1965 were 
tagged, while the remainder was not. 
Approximately 10 percent of the total 
printing for eight 5¢ commemorative 
issues were tagged: Marine Corps, 
Johnny Appleseed, Great River Road, 
Savings Bonds, National Park Service, 
Women's Clubs, Beautification, and 
Mary Cassett. 

While tagging is most visible under 
ultraviolet light, most of these tagged 
stamps can be distinguished from their 

Fig. 1 - Scott #C39 wet printing 

Fig. 2 -Scott #C39 dry printing 

untagged counterparts because the 
tagging has yellowed and differences 
are visible to the naked eye. The key 
to this series is the tagged 6¢ Bald 
Eagle airmail stamp (Scott #C67a). 

More recently, the 45¢ Samuel P. 
Langley airmail stamp (#Cl 18) was 
first printed with block tagging and 
later switched to overall tagging, as 
has also occurred with several 
definitives. 

Paper types 

During the early 1960s paper 
manufacturers also added varying 
amounts of whitener to the papers 
they produced for stamp production. 
These whiteners often glow under 
longwave ultraviolet light (fluores-



cence as opposed to phosphorescence 
for tagging under shortwave ultravio
let light). Stamps printed on paper 
without whitener appear va&y dark 
under the ultraviolet light. Occasion
ally, the whitener effect is also 
visible to the eye, where stamps 
without the whitener appear more 
off-white. 

While speaking of paper types, 
there were two printings of the 1970 
Christmas issues (Scott Nos. 1414 
and 1415-18). The first printing was 
on white paper and had gum break
ers, while the second printing was on 
cream paper and did not have gum 
breakers. Similarly, two paper types 
were used for the 22¢ Caruso (Scott 
#2250). One is blue-white and the 
other is more cream or yellow. The 
15¢ Butterflies issue (Scott #1712-
15) was printed with two distinct 
shades of tan background and two 
paper types, for four possible combi
nations. 

Press and ink varieties 

An example of a stamp produced 
on two different presses is the 1976 
Christmas issue (Scott Nos. 1702 and 
1703). It was first printed with 
nitrocellulose-based inks on the 
Andreotti press and has overall 
tagging. The second version was 
printed on the A-press with water
based inks and has block tagging. 
The A-press version has floating 
plate numbers while 1702 does not. 
The most apparent difference is the 
black lettering on the stamp 1/lmm. 
below the design on '1702, while 
1703 has grey-black lettering 3/•mm. 
below the design. 

Pedoration varieties 

As shown in the accompanying 
table (p. 8), perforation varieties 
exist on many modern commemora
tive and airmail stamps. These 
varieties most often occurred when 
production began with one type of 
perforator and machinery failure 
caused perforation to be shifted to 
another machine (e.g., the in-line 
perf orator failed and stamp produc
tion continued with perforation 
occurring off-line). This resulted in 

,:~ 
• • • • • • • • • 

36631 : 36630 .......•.... , ............. . 

Fig. 3 -L-perforator, perf 10.9 x 10.9, 
perforates through both margins 

measurable differences in the perfora
tions: 10.9 x 10.9 for L-perforator, 10.5 
x 11.3 for Electric Eye perforator, and 
11.2 x 11.2 for Andreotti In-line perfo
rator. Perforator types are most easily 
determined with a perforation gauge 
that shows continuous gradation of 
perforations, such as the Gibbons 
Instanta Gauge. 

Also, only the Eureka and in-line 
perforators produce bullseye perfora
tions (perfect intersection of vertical 
and horizontal rows at stamp corners). 
In addition to measuring perforations 
on individual stamps, differences are 
easy to detect when sheet margins are 
available because only the L-perforator 
perforates all the way through both 
margins. The Electric Eye perforator 
perforates completely through only the 
side margins and the in-line perforator 
completely through neither margin. 
See Figures 3-5. 

A similar situation existed with the 
15¢ John Paul Jones (Scott #1789), 
where the printer, J.W. Fergusson & 
Sons, began a 12 x 12 perforation. 

(continued on p. 8) 

• • • • • • • • • • • • • • 36642 • 36643 • • • • •• • ••••••• 

Fig. 4-Electric Eye , perf 10.5 x 11.3, 
per/ orates through only the side margin 

• • • • • 

••••••••••••••••••••••••• •• • 36886 : 36637 
• • • • • • • • • • 

Fig. 5-Androtti In-line, per/ 11 .2 x 
11.2, perforates through neither margin 

and produces bullseye perforations 
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Varieties 
( continued from p. 7) 

When a perforator wheel broke, it 
was replaced with an 11 perforator 
wheel to produce 11 x 12, and when 
the second 12 perforator wheel 
broke, it also was replaced with an 
11 perforator wheel to produce 11 x 
11. The last two items (11 x 12 and 
11 x 11) are listed in Scott at 28¢ and 
30¢, respectively. But, though mil
lions of the perf 12 x 12 were likely 
produced, less than 100 are known to 
exist and Scott catalogues this vari
ety at $2,000. It recently sold in 
auction for over $3,000. A number of 
copies of this variety are likely still 
around, waiting to be found in family 
correspondence and dealer lots. 

The preceding is only an introduc
tion to the types and varieties found 
on modem United States stamps, and 
is in no way complete. Searching for 
these and other varieties can provide 
many hours of enjoyment through the 
thrill of the hunt and satisfaction of a 
find - not to mention financial 
reward! 

Happy hunting. ■ 

Beavers 
( continued from p. 5) 

and a labor period of perhaps 60 
hours. The young stay around for two 
years and then leave the home to 
start a new colony elsewhere. 

The beaver is a land mammal that 
is very well adapted for moving 
about under water. They can stay 
under 15 minutes at a time. Their 
strong hind legs with webbed feet 
(like a duck) propel them through 
water easily. Their large tail also 
helps and doubles as a rudder. Their 
sight is not very good but then again 
their sense of hearing and smell are 
very well developed. 

They are basically nocturnal 
animals, supposedly having gone to 
nighttime activity after being hunted 
to near extinction levels during 
daylight hours. They will venture out 

during the day, but only during emer
gencies - like if a dam starts to give 
way. 

With transparent membranes pro
tecting their eyes and special valves in 
their ears and nostrils, they can travel 
over half a mile under water. They can 
even cut branches while down under 
due to large specially developed lips 
that constrict behind their teeth to 
prevent water from entering while they 
work with their sharp teeth. 

Vegetarians, consuming about two 
pounds of food daily, beavers will eat 
just about anything. Their preferred 
diet is the bark of trees such as aspen, 
willow, or cottonwood. They also eat 
seeds and berries that grow near their 
ponds, along with water lily roots and 
leaves and roots of other various wild 
plants that grow on the stream banks. I 
also know that they will eat carrots and 
apples - but that is another story. ■ 

Bv WFSC Historian 
Steve Langkau 

From the WFSC 
Historical Files 
The following appears in the 36th 
annual WFSC convention program, 
Madison, May 6-7, 1967: 

"The post office in Green Bay 
(the first in present-day Wisconsin) 
was established in 1821. Others 
followed quickly until by the 
achievement of statehood in 1848, 
over 300 post offices had been 
established. Regular routes were 
adopted and schedules established. 
From then until today the system has 
remained the same although there 
have been modifications and im
provements within it. These include 
railroads, city delivery, R.F.D., 
airmail, etc." 



Wee Deliver: USPS program to 
stamp out illiteracy 

The U.S. Postal Service has developed 
a program to promote literacy among 
elementary school students. The Woo 
Deliver program allows students to 
experience a simulated mail delivery 
system within the school setting. 

The school's student post office 
functions very much like an actual 
postal system. It has its own student 
postmaster, letter carriers, and clerics. 
Hallways and classrooms receive street 
names, addresses, and ZIP codes. 
Students write and receive letters from 
each other using stamps they have 
designed. Mail is collected, sorted, and 
delivered by student postal workers. 

The program, to be effective, re
quires the cooperation of teachers, 
staff, and parent volunteers. Their role 
is to implement the testing and hiring 
of student postal employees, establish 
a review board for selecting stamp 
designs, and develop a school mapping 
and address system. The program can 
be expanded to include school-wide 
contests and participation in the In
School Postal Service. 

Students serve as postmasters, 
cancelers, nixie clerks, sorters, and 
letter carriers. However, before they 
serve in these capacities, they learn 
about the mail delivery system, vo
cabulary associated with the jobs, and 
the correct manner in which to address 
envelopes. Students must fill out 
applications, be interviewed, and take 
a postal exam. 

The In-School Postal Service can be 
implemented as an all-school project 
Provisions within the manual include 
vocabulary suitable for the kindergar
ten age child as well as for the upper 
grade student. All students can be 
involved in developing stamp designs 
to be used on the letters. 

The Wee Deliver kit includes a 
video that explains and shows the 
program in action. It also includes a 
cardboard mailbox, student mailbag, 

By wpsc VP Youth Division MaryAnn Bowman 

Joining with Juniors 
and two cancelers. A manual outlines 
the details of the program with a plan 
and schedule for implementation. 
Requirements for each of the In-School 
Postal Service employees and their 
duties, as well as the postal exam, job 
application, and oath of office are 
included. 

The program provides teachers with 
an opportunity to provide a meaningful 
educational experience while teaching 
real-life basic skills through hands-on 
learning. Children are actively in-

volved with reading, writing, and 
spelling skills. Although teachers 
typically oversee the program, inter
ested parents and adult volunteers can 
coordinate and introduce the program 
to the school. 

Infonnation about the Wee Deliver 
program is available from your local 
postmaster or by writing: WEE 
DELIVER, Office of Literacy, U.S. 
Postal Service, 470 L'Enfant Plaza 
SW, Room 4102E, Washington DC 
20260--3110. ■ 

Joe Beck Leads Wee Deliver Program 
at Little Chute Elementary School 

Joe Beck, 
member of the 
Outagamie 
Philatelic 
Society 
{Appleton), 
teaches fifth 
grade at Little 
Chute El
ementary 
School. He Joe Beck 
also leads the 

school's stamp club and helped to 
implement a Wee Deliver program 
within the school. Last December, Joe 
and the school's Wee Deliver program 
were featured in the Heart of the 
Valley Current section of The Post
Crescent, a major newspaper in the 
Appleton, WI, area. 

Within the feature, Joe relates the 
success of the program. When it began, 
he looked to members of the school's 
stamp club and Outagamie Philatelic 
Society to help by working at the 
school post office. Very soon, how
ever, he had students he didn't even 
know asking if they could help, too. He 
states that the volume of letters varies 
from 30 to 200 on any given day, and 
that just about all of the 600-plus 
students enrolled at the school have 
participated in the program. 

The school's faculty is very enthusi
astic about the program, which once 
introduced, now runs itself. Plans are 
to design and print school stamps -
sure to be collector items! 

Little Chuie Elementary School 
mail carrier 

(Pictures cropped from Current photos by 
Steve Apps.) 
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Show Calendar and Registry 
List your show, bourse, auction or event 
~ ~ for WFSC member-club shows - classlfled ~tes for 

non-members and all other events 

June 18 - 19 
13th ANNUAL SHOW 

&BOURSE 
Northwoods Stamp and Coin Club 

Nicolet College, LRC Building 
County "G," Rhinelander 

(Contact: Bill Reardon, P.O. Box 126, 
Rhinelander, WI 54501) 

Sept. 24 - 25 
WAUSAPEx '94 

Wisconsin Valley Philatelic Society 

Wausau Inn & Conference Center 

U.S. 51 & Cty. NN (Exit 190), Wausau 

(Contact: WVPS, P.O. Box 71, 
Wausau, WI 54402-0071) 

October 29 - 30 
TOSAPEX '94 

Wauwatosa Philatelic Society 

St. Aloysius Gonzaga Hall 
.1435 So. 92nd St., West Allis 

(Contact: WPS, P.O. Box 13102, 
Wauwatosa, WI 53213) 

June 25 - 26 
TRI-PEX STAMP FAIR 

Italian Amer. Stamp Club, North Shore 
Phil. Soc., Polish Amer. Stamp Club 

St. Aloysius Gonzaga Hall 
1435 So. 92nd St., West Allis 

(Contact: Doug Galaszewski, 9906 W. 
Grantosa Dr., Wauwatosa, WI 53222 

- phone (414) 463-1570) (5194) 

Sept. 24 - 25 
STAMPFEST '94 

Milwaukee Philatelic Society 
St. Aloysius Gonzaga Hall 

1435 So. 92nd St., West Allis 
(Contact: Stampfest '94, 9906 W. 

Grantosa Dr., Wauwatosa, WI 53222) 
(9194) 

April 22 - 23, 1995 
WISCOPEX '95 

hosted by Badger Stamp Club 
Holiday Inn Southeast, 1-90 & 

Hwy. 12/18 (Exit 142B), Madison 
(Contact: Karen Weigt, 4184 Rose CL, 

Middleton, WI 53562 - phone 
(414) 836-1509) 

• See your other listing and 
advertising options on p. 12. 

• Take advantage of your WFSC 
membership. 

• Free and reasonable rates. 

• Patronize ATFP advertisers. 
Tell them you saw their ad here! 

Sept. 10 - 11 
W ALCOPEX '94 

Walworth County Stamp Club 
Y .M.C.A. Building 

Wells St, Lake Geneva 
(Contact: David Valley, P.O. Box 

272, Williams Bay, WI 53191) 

October 1 
DANEPEX '94 
Badger Stamp Club 

Holiday Inn Southeast, 1-90 & 
Hwy. 12/18 (Exit 142B), Madison 

(Contact: Karen Weigt, 4184 Rose Ct, 
Middleton, WI 53562 - phone 

(414) 836-1509) 

WISCOPEX '94 Show Cover 
April 30-May 1, Stevens Point, WI 
Cacheted cover commemorating centen
nial of University of Wisconsin Stevens 
Point. Cachet shows "Old Main." Can
cel shows cupola of "Old Main." $1 ea. 
plus #10 SASE. D. Juhnke, 3701 Jordan 
Ln., Stevens Point, WI 54481. (Central 
Wisc. Stamp Club) 

WORLDWIDE STAMPS 
• By Country 

• By Topic 
• Collections Bought/Sold 

• Discounts on Albums 
• Discounts on Supplies 

• Open Daily 9 - 5 
• (414) 321-3337 .~. 

♦ 

GREENDALE STAMPS 
5810 W. Oklahoma Ave 

Milwaukee, WI 
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Member: 
Raymond J. Wood 
Ray Wood agreed to be interviewed 
for this month's column. Ray is a 
member of the Belle City Stamp 
Club (Racine), having joined the 
group in 1950. Throughout the years, 
he has served in every office and 
currently holds the position of club 
secretary. 

1994 will mark the 46th wedding 
anniversary for Ray and his wife, 
Lois. This marriage has been blessed 
with three daughters: Kathryn, Bar
bara, and Ann. None of the girls are 
stamp collectors. He has four grand
children, and two of them have 
begun to show some interest in stamp 
collecting. He has one brother living 
in California. 

Ray and Lois live in the city of 
Racine. Ray, who wi}J be 68 years of 
age this year, was born and raised in 
Racine and has spent all of his life 
there. His ancestors on his mother's 
side immigrated to the United States 
and settled in Racine in the 1850s. 
He is not sure when his father's 
ancestors immigrated to this country, 
but they settled in Beaver, WI. After 
29 years of service, Ray retired from 
General Motors Delco Systems 
Operations in Milwaukeee in 1989. 
His job entailed responsibility for 
maintenance of engineering data in 
the company computer. 

Ray began collecting stamps as a 
nine-year-old. youth, having been 

By Robert J, Mather, Waukesha 
County Philatelic Society 

Who's 
Who 
in the WFSC 

influenced by a cousin, who was a 
stamp collector. At that time, there 
were a lot of free stamp giveaways, 
such as those provided by the "Jack 
Armstrong Show" and by the Ivory 
Stamp Club, sponsored by Ivory soap. 
These free offers made it easier for a 
boy to get·started in the hobby. 

Ray has always collected United 
States stamps, and his interests have 
not changed very much over the years. 
He has built numerous collections and 
disposed of parts of them throughout 

golfer. He had just returned from 
spending six weeks in Florida about 
four hours prior to this interview. 
Ray's stay in Florida included golf 
outings and this writer, for one, is 
somewhat envious. 

Ray is a member of the Wisconsin 
Postal History Society, of which he 
was president for two years. He 
additionally holds membership in the 
American Philatelic Society and the 
United States Postal Stationery 
Society. A number of years ago, he 

served as vice presi

"At that time, there were a lot of free stamp 
giveaways, such as those provided by the 
'Jack Armstrong Show' and by the Ivory 
Stamp Club, sponsored by Ivory soap. These 
free offers made It easier for a boy to get 
started In the hobby." 

dent of the Wisconsin 
Federation of Stamp 
Clubs. That was at a 
time when the WFSC 
had only -one vice 
president. Today he 
serves as the South
eastern Regional VP 
for the Federation. the years. As a result, he has a very 

nice primary collection, and he is 
justifiably proud of it today. He also 
has held onto a black album of stamps 
he bought in 1936, about a year after 
he started collecting. 

Ray used to be involved with the 
hobby of photography, doing his own 
film developing and printing. Although 
he's doesn't do much with photogra
phy anymore, he does have plans to 
produce a slide show featuring his 
collection so he'll have a program to 
present at stamp club meetings in his 
area. He enjoys watching all forms of 
sports on television, and he is an active 

According to Ray, stamp collect
ing has been a tremendous asset in 
his retirement. He feels it is best to 
stay with the traditional areas of the 
hobby and collecting methods, rather 
than to follow trends that tend to 
come and go with the times. Such 
trends often promise monetary gain 

that is seldom realized. His words of 
wisdom to other collectors are "You 
can't look at it as a monetary invest
ment." 

Our best wishes go out to Ray, 
and we hope that he has many more 

years of collecting enjoyment. ■ 
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DISPLAY ADS 
Ad Dimensions Carnmercial WFSCClub2°" 

Ad Category c«iddl I michl} Raia Discount Rm 
A - (full page) 71/4" X 91/2" $40.00 $32.00 

B - (¼ page) 71/4" X 4'/4" $25.00 $20.00 

C - (large ¼ page) 4'/•" X 6" $19.50 $15.60 

D - (medium ¼ page) 4'/•" X 3'/•" $14.00 $11.20 
E - (1/, page) 21/4" X 3'/•" $ 7.00 $ 5.60 

F - (econo-ad) 21/4" X 2'/•" $ 3.50 $ 2.80 

G - (commercial back page) 71/4" X 91/z" $55.00 
Preprinted Insert Ads POR 
Rates and dimensions are for either camera-ready or non-camera-ready copy and payment 

with order (checks payable to WFSC). Deadline 1st of the month preceding month of issue. 

Send to: Ron Hayes, Ad Mgr.,ATFP, 264120thAve., Monroe, WI53566-(608)325-4929. 

r------------------------7 
PAID CLASSIFIED AD 

Minimum ad 25 words or less: $2.00 (8¢/word) or $1.25 (5¢/word) for WFSC clubs, 

members-at-large (MAL), and individuals who belong to WFSC clubs. Each abbreviated 

word counts u one word (MNH = 3 words) (U.S.= 2 words), and two-word cities= 2 

words. For .WFSC member discount, include club name, MAL status, or name of club in 

which you hold membership. Club name or MAL notation is free. Rates are for payment 

with order (checks payable to WFSC}. Deadline 1st of the month preceding month of 

issue. Send to: Ron Hayes, Ad Mgr., ATFP, 2641 20th Ave., Monroe, WI 53566. 

Discount Eligibility (Qub/MALOub Membership): 

~------------------------J r------------------------7 
MEMBERS ONLY FREE CLASSIFIED AD 

Maximum free ad 25 words twice a year. Must be WFSC member club, member-at-large 
(MAL). or individual belonging to a WFSC member club. Each abbreviated word cowits 

u one word (MNH = 3 words) (U.S.= 2 words), and two-word cities= 2 words. Include 

club name, MAL status, or name of club in which you hold membership: not included in 

25-word counL Deadline 1st of the month preceding month of issue. Send to: Ron 

Hayes, Ad Mgr., ATFP, 2641 20th Ave., Monroe, WI 53566. 

Free Ad Eligibility (Club/MAL/Club Membership): 

SHOW CALENDAR AND 
REGISTRY LISTING 

FREE for WFSC member-club shows with 
competitive exhibits. Non-members · and 

other event listings (bourses, etc.) use 
paid classified ad rates and instructions, 
UW.l send to: Karen Weigt, Interim 
Editor, ATFP, 4184 Rose Ct., Middleton, 
WI 53562. 

r-MEMBER cLuns oNLv- 7 
COVER LISTING 

One per cover FREE for WFSC member
club sponsored covers. All requests must 
be made on this form and submitted prior 
to date cover first goes on sale. For ad
ditional listings and words, use paid clas
sified ad rates and instructions, mm.t 
send to: Karen Weigt, Interim Editor, 
ATFP, 4184 Rose Ct., Middleton, WI 
53562. , 

Date cover goes on sale ____ _ 

Type of cover (show/first-day, etc.) and 

theme: _________ _ 

Description of offer (limit 20 words). 
Each abbreviated word counts u one 
word (MNH = 3 words) (U.S. = 2 words), 
and two-word cities = 2 words: 

____ (5¢/word) 

Price: _________ _ 

No. 10 SASE required? ( ) yes ( ) no 

Agent for orders and address: 

Club: _________ :J 

~-~----------------------J ~----------
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